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HTHSEERAPELZWIITAHAAEASHR
—— & F AISAS #: 7 o JUAR I 36 49 f5QCA 54

MaER  HEEA" B K
(1. VEARIIRTE R BB, HoR 2291 730070,
2. PH R TRHE RS &5 58 AR, B P4 710126)

T OE LT AISAS A S A RERY (EE SR MR T 0 F), BRI A
REATBLSTFEAPELMET AN TATHAETZT—ELK HAR AL TR HEFT
FFEHBE BiRk ARXSyFlitsd L&, RS2 NERGN T T RBATEELRAE, A
363 4y 19 B0 sQCA A7 K I B 0 81 B G40 34 TR AL S ) A%, 0 48 2R ) AT Ay Fe AR AE R FAT A 84
LRGSR BEL] EBRFBUAL IBFNHELNETARRBAGEEGER, mEXR) %
BRI EFIEFE N FRBUNAFAEAREZENET AN ETLLEE, FRGELXMET AN S Fub
BRI A KA ARRA A ER BERS A FEX, FRKELM EITAG 3 L
LAASFEAR VAL Hy Ak A Ae A 2 AR AR, B, FEEEHF L EMAELR) F HFT] Ffe
AL T HHHRER K EFEH LAY FAIE A P IEE, 5 55 T AL R ok 2L % 2R R
AP EFAE R A AL R,

KB AL ST S LM FEAT A AISAS BEA , JUALIE 6, B 45 2 P I8 57 (£sQCA)

FE 45 E S F713.36 XEkFRERG A XEHS:1674-8131(2025)03-0032- 15

SIREN ek, R A Bk W AT 5F &0 P AR RAT HMES R —K T AISAS A2 E o 4L
ARIL I fsQCA 247 T]. %3R35 ,2025,35(3) :32-46.
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+ W #5 B #9:2025-02-25; 1& 5] H #1:2025-04-26
EE&TB . FRHRPEEL S HIX T H (72264034)
EHEBN 02T (1990), 5, Bl & T E8E, W 4, W44 S 00, EZENH M EBAT N EFI; E-mail ;
5201314@ nju. edu. en, BRPEAE (1999) 55 HREE B 58 4, FENF A FERAT RO, Mk
PY(2002) , e, D)1 BB AR A, SR B S (EBR S BAT N A AR
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—.518

R BB R 4475 5 AR 0 ( CNINTC) 2% A 55 55 U b [ LR R 4% % R I e 3RS ), B 2 2024
12 A FRE M R 11. 08 AZ N, FIK W Ko 443K 78. 6%, R FLI0E ) 1 4 R, H 7 55 il s Ui e
HARWRER N B N T T B KT A A I 2 . % 4 v i 3 3 b o Ak 19 28 ) T R S IR 5 1
BN LA AL AL FE A Pk A A 36 F0 T P ORs Pk O T A AE R R AL 32 R 55 F B (Social Commerce
Platform , SCP ) i@ iz %f « I 1 —F- 55— IN A" K RBEME A TH, o F P IR Y 4138 f5 BRECF —
TREVBCFARLS (Busalim et al. ,2021) PR A< S —Fopr 19 B F R 458520 ( TR 48,2019) 2, 78
A EIR R PR R | 45 AR A ) P P A S iy =, oAt S8 JE M A 2 T A sE 4%
HIERURUR . RIS 50T IDFZ Z DA BHa B 07 DA B A Bt S AR R AL/ 557 &
FERE A S P A 0 25 P B D i AR (A IDe 45 ,2025) T ME AL AT 45 I ARAA 4 LSS R 55
FETERF RS HaS THATER O PR EE T — NS BB R i 38 5 AR S G I 2R G R IR O
A PERNZE (UGC) 138505 SR 17 55 D) RE A1 72 42 T8 9% 5 Ak sg Ak A AS Ak, Xof FH P 7 2 i 3K
TR T 2 25 AL M ( Akram et al. ,2021) 4 BB4 BRI ik TH AR S A0
PR SEAT Ry 2 (E A IR AT 1) B R

AR AT 557 65 W P AR R I SEA T 32 B4 B2 e, A SCRRMOR TR A T T 5 )
Z ., AN Shen Al Eder(2011) "' R FHHE AR 3% 2 SRS UE T & 3¢ B AR X P G S8 25 JE A9 1E
R AR 5 X122 sk /N (2017) 1 STl 55 06 R BE ML sh S M E 3hm i 7 al X2 MM 4 4
T AL A 45 6 AP B SO R A T P B85 R AR ; Lazaroiu % (2020) V75T KB, 4t
SETI 55V 6 P R IERHURURS: SRR 2 1 DA SRR AR AT 55 2 52 W) HEAE G M SE T SR A 5 2 2 A ik
(2020) ¥ JEF 25 H J BSTRIGTE T 4R R 451 15 e P I DA kR 5 2 5 8 e FH P g £ A
JRUSSE PR S 0, 0 HT T PR P B AR ARXUBS: V8 Sy m A 725 Sk 5% g T P 0 S R SR P WL 5 Wang % (2022) ™)
WAL TCT RIS BE B 457 6 P (G K 3 S AT BN M), I ELA X ) P 4 T LA 3RAS
25T ; Chandra 55 (2022) V' BF58 R, A MEACHERE R G0 1T LIAT S0 G2 A L P A5 A 4 42, i 42 7+
FHP PSR RAOR 5 Santos (2022) I P AR I N 252 9K 3 P A AR FBIET i %00 TR 2 A B TR g
IS H ST 2% — R A0 AR5 R GE A 22 (2023 ) V2 BFSE R BR, 4H ST R 45F B P 4R 10 L il
SR A BIMERE G G I BRI R D R VAR 1 2% & (e AT ) A2 R, ELP- 5 P 115
S EAI PR AEA,

SVAORFR ARG SCHR 32 2 AL S R4 (P B30 ) WP A HETE 2R G845 5 TR ST 52 W A 28 7 45 °F
B PR SEAT AR B (K 22 Ja) BT B B2 TR A5 AR 9 437, e 2 % 45 4 BE T IR 2 PR 252 5 1k
W, AR5 AR PR EL N R I R G, P PSR 52 3 2 4E R R (4 D[R] 52 0 4% 4 o 4
AR ST ME LA T8 43 il B 22 TR 3R B 2 2 I AR 2V 1 30 5 4L S 3000 (I AR 25 ,2020) 10 Tk, AR
SCHSEHT AISAS BV EEFIS S W AE S S 4E 38 B 551 6 P R SEAT N A Sl R 2l 1R |
18l 4355 5 I SR R AFLAR B B 9R i 2, 38 0 P 25 K Ak U IR 5 30 Bl D iR AR 45 6 1 7 U
TEASZ R 551 6 P AR LI AT AT R 22 5 5 5 SR RO A 5 M L0 #r (1sQCA) 757125, W
FEEERT 5576 FH P 77 A i AR 2R M SEA T R RV AR 2 M SEA T R AL AR B AR

AR PR TTER EBAE T — TERF S L R A PR AL + LR B +5QCA 43177 A, £/
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HE T fsQCA 3t p iy PR A BRI B R GEPERTA RME ARG T B I 1Ok 48 2 — e AN A I
FT AISAS TR (1 — 0B — U K7 8—0 55 ) LR BNE | il E 45 (L Uik 5 B
W 1) 5 ARG G i 07 SRR R R AR SE R 95 6 P AR R SKAT B 7 AR R AR & OF 0 T AL 42
ARSI ) A, HETATSR A £sQCA J7 ik VA8 S B S R 557 6 P AR LR SR AT Y 5 2R A A %
BN FEAL A 557 6 P ARTEL I SEAT Y 2 SRS IR 0 R FNIRAL 11 P TR LR W KA T R BT,
I BEAT SR 551 15 S e A AT Sl i g i 4R R AL 1A s A BRI R

— ERERSHRIZIT

1. 2236 2l ( AISAS A7)

ATSAS BRI By H AU )45 28 I 7E ATDMA B Rl 48 iy, Hobs FH P (09 2 A7 ik
FIE 0% 55 Ay 4 3550 b, 20 1 e S S A SR D P 7 T X i £ S R AT A 0 B 2 e R 0 2 3l S B (W et
al. ,2021) " WM& 1 7R, AISAS 50 7 2 ( Attention) %K ( Interest) 3% (Search) 473 ( Action )
1935 (Share ) LA SCHEIR TR, AT 3E— 2500 S O BRIE S B (A-1) FSEBRATEIBT B (S-A-S) .

LS Bl B SEBRAT BB B
a2 I
l i Wi
R oo ek G I
E ( Attention ) (Interest ) E ! ( Search ) ( Action ) E ( Share )
Lo O i
T E : LiElives W J 42

B 1 AISAS #RIIELE

ATSAS BRI B LA TH 2 S (W S ASHFAE , P AEAE 3 16 451 5 F P AR R I SE A T F o vh A R
TP A9E FHTE (Javed et al. ,2022) 1) #H38 R 457 & LA A SRS A% 0, P S8 i S 0000 ELHE  KOL #E7E
s AR B A 2 e A i R T B B, X — e R e B KT S SRLA A AL 2SS OC REE GG, 55 AISAS 11
WG I BB OCHE , DR A AR BRR TE Bg v, P e B3 AR EEHE s AR 56 X 9 LRI
T IRALNS IR Ak . R R A A AC R 5T 6 F P ) 76 7 6 N 4 0 R B R sl 1o
B A28 TR AR H™ it B B, SR T A G FL R B i AR A R BR 7 A B I R, FEAT B A 4RSS R
5515 N R R SO TSR0 T A AR, R PR AT | BR s T 410 55 4 58 A0 78 4 SR it — 25 R P 1)
RPBF 74 2% ( Chen et al. ,2021) ' FEAFEEIRAT P 2 0 20 DG 2wl 9 28 SR 00 B Uk A% 4, X il
R E & WA AT I AL BERS 3 Ak b B, B AT L i {5 T 75 B 52 i He A FH P A B 3R, T B OE [ 4 36
(Purohit et al. ,2022) """ BT, AISAS AR SE #0357 F P 7L 3 1 45 16 3h i A T o B 2%, T
T ARSI R R PRI B Rt 38 B 557 & B P AR R I SEA T R ) — Rl Uil
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2. F AT B R F (AR ®)

FURBS R — Bl RGBTV ERT ST T 1, 107 AN TIOR3 22 0 5 f F e il 5
VA, DS 2 K08 Az i 1 S A B, RS e DT R s WS SRS AR TR, (i B — 4 3% 40
TRPRBES JE0E R B HERL . el Fe rp  WFSE 8 75 2NN OB R S S & S e =2 ] ) SR B, B
F LTI ( Mohajan et al. ,2023) ", FUARBS I HGE I THRF B2 BUA B8 SR 4 U Y
SRR AR SCHE AISAS A5 AR RER b R 2 WA L S8 1 551 15 TP PR S AT S B4 iy PR 22 (R
S Rin N 26 PR AR i) SR A3 TR DTk

e, BT RS | 532 Vo 2 AR AISAS FANIRT RS2 B 5200, D7 iR ] AL 45 A AN BR
PAN A : (1) Attention AT . ZEAE G HIAE SC 7 55 5 1, A4 DR 5| R85 B AF A 1 7= i IR 55 2
(2) Interest P97 EAEF 5 L3N0 i sl 2 55 165 S AT AT il 7= 2 1 %8R (3) Search 3577 7E
PRE WS, B A ) FHEZHOCAGERI? (4) Action FRTT AU W K DRI, f x5 &S HELE [
7 (5)Share 17 AEML Z )5, AUt Ml M AL BHAR S B IS T A =B 2ty 4k
BOEEANT?

IRJE R FAR P BEAT IR EE VTR o ASSCRATH BOTERAR SRS , D53 5 =D JR e — A8y 55 F &
AR AR T 2ol A sk, PRAIE 73 B R SR A R DR R 2 AR, R
TEHL 60 24 HARHI P AT IR BE VIR, Horh BYEZ U5# 28 %4, Ltk 2 Ui 32 4, il kA5 ML Uik, 723k
P2 UIE RS R UTRN A BEAT S5 AR, PR BRSO B 1521 4. 7 T3 7 20538 SO 500

W, AT SCAR AT, B TR AR i, W A6 BORLEA T 0 2SR B BE ML IE 5 45 Iy D5 Ric sk, 12 4L
WIS AR OVEE  JF LT AISAS BERLEAT S0 IEFIAD 7T , G4 19 7 1) S 408 B0 S A 52 7
55 5 P ARG SAT N B RTINS &, o8 SR R T 1Y 15 DR BORLBEAT BIS 1 M BE A5

3. AR (£sQCA 5 47)

BOMI A BT (15QCA ) S B I 4y S ] 2 A b 5 5 B BT L 0 o/ A
it LA I Ay | EAEI T 2 26 (R A AL R § B — S5 SR P2 | e FGE PR TR U 2
SOP ST AR RS ST R R R AR R R (FEZE 45,2017) 1%, QA AHFIO R0 2 T
4 T AR ( HIF) — 5 ST R R ) 0 4% PR 2L A S0 ) | T M — % O PRI 75 e 5 36 A P i o
SRR, TR, A SCR AL SQCA ST B 52 1 45 T 65 P B R W S AT A AR 2 2 K47 o g
TR 4% AT 200 2 | A48 ey LA 25 SRk R R4

T (S AR XSRS ML e LA B 75 5 W58 B 25 - 3 T 4 R W S5 O i
ST ORI R4y, SRJT VBRI R 3 AT OB, o I B 9 T $RAE b
I % S 0 A T 0 L R AR OIS SR, 2 T A 0L 1) A6 L R A 4y
OV ZE UL 1 25 &b A 4 -3 7 LR TS TR B 315 20 A0 5 15025 A 9 B0 4 4305 o
PERS I, I 2384 F AR SRR IR E s X B AT B B AE RN R 1 56 4% JRITF A G2 1 4€ 5 o
5 145 PTRS BUR , AR LI 00 AL, % 4 04T 5 36 0 5 36 5 9 W) 06 747 A R4 1 /N A
B AR ) 102 (31148 HIE 1407205 5L, o 11 PRV AT S T I 246 1 T X 8 ik 2 (145 R )
Likert 5 g 36) , B TFRRIERINNE, RIT“Lk L+ T 0007 Rk 305 (i % , e ) %
363 1y, A AR O1. 9% JLIR , M VHBERCHR HEAT I 74007 03 1 AR K e A R ol 8 TSR
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fsQCA 3. 0 BRI AT LB AT AL 737
= . LEDER

LARTGFER P ERMEATAVMITALE

Xt 45 TR SCAR FEAT S M AL (L3 1, B0 2R it A2 2 DUAR SO R0 W0 A B IRA ) | Be 2445 5]
ST SC R 55 5 P AEERW AT N R 7 A~ i (RPAT A S, (G AE ) ROR AR IR I HfE
1515 S RIR G B A28 5 AR SRR N ERER R BURT A B, AE EI R E S
AT 15 (3 U5pic EIEAT BRI A BE A0, 45 2R W |7 A FE UG SR AR K B () B By, ik
T AW ST WA 2 PR B4R S8R 95F 6 F P A2l SK A7 i

LR 15 300R
P (OAE) .
TELR VS FARESER
(ORS) (SsuU) TELRIASEAT R (OPB)
L S (en)y | R
Erin| 8% A5y 5 S S i :
(RE) (SSH) IFE RSN ATY (NHOPB) |
TFEIES SRR
(PI) [~ (PR)
B2 #XESZSFERRELKWIITAHERR
F 1 EFHEBETEREL
e I TG s B AISAS 375
al. RN 2. T HCIE a3, )R ad, R aal. JTEHE AR MAIE AL EEL)TE 25 Attention)
* = ( Attention
a5, Wik aa2. AR 5 R e
a6. SEMPPEES a7, TR PEIS a8. RIS ASE a9. PEISESEME  aa3. P W PEIE aad. ¥ A2. TELIEIE 4@(1 )
pUA nterest
al0. VB SLFIRE al 1. P8 b TR EA Sl o
al2. {5 B al3. NA-FH P ULAD ald. W% al5. 4~ aaS. W25 R aa6. 4>
A3. D2 2% (Search
DREFST al6. FLP 7 5147 VAt e (Search)
al7. P BT al8. IIHESE M al9. BIARVERE a20.  aa7. F B R HE K 4 N P
BPRSS a21. SRR RS a22. T e At X aa8. FHRF S i
a23. 55 =7 AT a24. BB IT a25. BT fRIE a26. SEFR-  aa9. 38 5 % 4 aal0. i 1780 (Action)
WIEE 2 227, AR a28. DAMEE a29. BRME2 a30.  HRIKUS aal L FRORARYY  AS. BIXUES:
L2 Zy a31. EAGTEE aal2. fFAEEHL
a32. P E L 233 IREUE B ad4. SEEMETE a35. RAVE  aald. = HETE aald. o
. \ A6. #1385
W a36. WY IR 5553 = FIP RN % N
43 (Share)
a37. TEZOR Y a38. (5 BAXIFR a39. MIZE AT a40. 1525 aal5. {5 & 3 FF aalé. i
i AT SRR
Fik adl. FoRIEIG 5 B HE
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.M ALT I LR T ZTHMN TS A

fE % Calder %5 (2009) ) Mumuni %5 (2019) " Chandra %5 (2022) " REAR4E (2016) ) Ko 4
(2004)'**) Chen 1l Wang(2021) '’ Yahia % (2018) ) (UBF5E X 7 ASHT R AR H R 758 X, W% 2 e,
PE—257 Zeng 55(2009) 7 AGRIFTE KEAELR ) 45 BT 43 SRy SR ) 5 M S M IR ) A0 1 A A A
PEAFIE ;2% Jiang %5 (2002) 1% Liang %5 (2011) " (ST B L G 400 AIRSTE S ARSI 4P
ANUEFEHEATIN &L 3 557 Lee(2005) W EARZEAE (2017) BV (OB ST e AR 5 126 53 BN A PE AL R A
PPN B2 SEAT I s SR B (2018) 2 Ko ™ BUBIFSY , KAt 328 43 22 43 g W i 4 =2 U 5 20 =2 7
AYEREDEATIN ;27 Hajli(2015) Y AOBFST Kt 2 S2 R 00 S 15 18 SRR B S 15 A A 4k B A 70 i
XFTEL IS MBI (5 55 T Wang(2010) ) Zhang %5 (2018) P FIFST , %o IR A1 XU B ) 2 i 2 7 3%
J5145(2010) 7 A EEAE(2015) Y IOBSE . BRAT A S BE AR (2012) 0T ARIRST X 4 SRR 7 4R K
FT AT | B A ) o R A0 5 42 MBI (2 DLAS SCHE R0 9 B B hn g ) o

Fz2 THAETENENX

K

B X
TELRS AR TR S R T R AR 5 AR 0 (B L Calder et al. ,2009) 7,
LTI AR ERBE 0 Y W 60 S8 A £ DT HE BRI (Mumuni et al. ,2019) 211
R EEIE I L RS 224 B 2 B TR 00 R AP (P P A 031 9

g o
A] B SE AYAE 567 i ( Chandra et al. ,2022) 2

P~ HREXT MG 517 0 5 R IA BAR A R A0 TS B ED R AT, AL 3E — s v AN AR 55 45
n CRER %8 2016) ),

IR TH B 3 e B N W G M % R T 4 I T IR R BN AR TEA s A A RS B R R O E T (Ko et al.

A 2004)

ey H P ERE AR 55 6 LA W Ac i 5 7= T Bk 55 A0 S A5 BOBIAT N, & — A 52 7 45 400 o )
B F- O ( Chen et al. ,2021) %)

Ny AN TRV FH P e P 25 R 358 R 8 AR B DR B, A0 456 15 B, S e (3 A 40015 8 A T30 42 ol 1) 4 5 B e e 1)
= ~F

R ) VIR SRS (TREAAR I8 B3 22 80 1 BN SR B0l A [ 3.0 %68 ) T4~ J7 1 ( Yahia et al. ,2018)

3. RENAT MR

2SR R 5 T 2 4% 2 o R P AT, AR B A AR A 3 L. R 3 IR T4 W 4
ST 45 T DR R RIS SRR Cronbach” s o ZAACT 0. 8, Fe W HUA S0 IO 12 BE 45 AT DR A i
GRS R A A EE (CR) KT 0.7, F 477 ZHHUE (AVE) KT 0.5, W R I Sok % &
B AR RS A R A IR T A A R B A R AR SCR L B v e AT AR AR U
P TR A 2 T WP, 5k = WA ) AR v L IR T 2% Fiss %8 (2011) 10T AR5, #4548 19 L g 4%
BB R T RSB I RS 3 RS (SRR S S RISE SRR ), gk 4 FTR,
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®3 TEEFAWER

R B ET AT R B B PSR A = i R KMO  Cronbach’s Alpha  CR AVE
fit B % R %
0AE1 0.791 75.839  OAE4 0.901 93.032
OAE  OAE2 0. 880 83.234 OAES5 0. 890 96.950  0.921 0.935 0.950 0.759
OAE3 0. 880 88.490 OAE6 0.880  100.000
ORSI 0. 845 74.005 ORS3 0. 867 94, 338
ORS 0. 781 0.881 0.919 0.740
ORS2 0. 872 86.421 ORS4 0.857  100.000
RE1 0. 883 77.172 RE4 0. 870 92. 970
RE  RE2 0. 854 83.128 RE5 0. 899 96.609  0.925 0.941 0.953 0.772
RE3 0. 882 88.195 RE6 0.883  100.000
PI1 0. 832 70.958  Pl4 0. 832 91.423
Pl PI2 0.873 79.098 PI5 0. 847 96.215  0.903 0.918 0.936 0.709
PI3 0. 832 85.840 PI6 0.836  100.000
PRI 0. 884 77.026 PR3 0. 882 94, 541
PR 0. 817 0.900 0.931 0.770
PR2 0. 888 87.484 PR4 0.856  100.000
SSH1 0. 840 73.008 SSH4 0. 868 92. 096
SSH  SSH2 0. 872 79.914 SSH5 0. 836 96.405  0.909 0.925 0.942 0.730
SSH3 0. 876 86.426 SSH6 0.834  100.000
SSUl 0. 780 70.249  SSU5 0. 851 94, 167
SsU2 0.814 80.930 SSU6 0. 830 97.263
SSU 0. 895 0.929 0.943 0.703
SSU3 0. 861 86.880 SSU7 0.874  100.000
SSU4 0. 854 90. 722
OPB1 0.918 84.795 OPB3 0.923  100.000
OPB 0. 758 0.910 0.944 0.848
OPB2 0.921 92. 654
F 4 TEREH SR EST
— RO RHE ikt gt
TRNE X BeARRE bREE BE
TELRT 3R (0AE) 4.17 3.50 3.00 0.96 3.45
TELATIRHIA(ORS) 4.25 4.00 3.00 0.8 3.70
HEF 1% (RE) 4.00  3.67 3.00 0.8 3.56
AR PFEIBL(PD 4.00  3.83 300  0.79 3.60
JEJN RS ( PR) 4.25 4.00 3.25 0.81 3.84
FAC A EE(SSH) 4.00 3.83 3.00 0.83 3.60
SRR (SSU) 4.00 3.57 3.00 0.85 3.53
RS TELIMEAT N (OPB) 4.25 3.78 3.00 0.91 3.59
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4. b AR HT

XF 7 ASHT A AT A SR B EEPERR BG OR DL 5 A RTINS B i — B ERIR T 0.9 B BI{E
FOR AR S EGE SR 557 5 FP AR R S AT o MR A R S AT O il 225 (e R S EAH R
BRI Y TR B R OL  HEAS R 551 5 P ARG N SR A T 7 AR ) 2R A AT SR 2 O AR FURSEAN AT
AT B HIRAS SR T2 240 P A F L RV T AE SR R Ay b B AT AL 20

RS BEFHIWMER

G RAR
iR AR RITELNESEAT R (HOPB) RAELI AT ( ~ HOPB)
— B ik — Pk b
TEL) HRR (0AE) 0.777 7 0.853 8 0.2829 0.249 2
~TELR) T RUR (~ 04E) 0.316 2 0.354 6 0.834 1 0.750 7
TELITFIRHIL(ORS) 0.650 3 0.784 2 0.356 7 0.3452
~TELITIRHL( ~ ORS) 0.457 1 0. 469 6 0.777 1 0. 640 7
HEAE51 % (RE) 0.813 5 0.852 8 0.290 2 0.244 1
~HEFFBI#E( ~RE) 0.279 0 0.328 7 0.825 0 0.780 2
FHIE4 (P 0.779 7 0.8320 0.3135 0.268 4
~FHIES(~PI) 0.314 5 0.363 4 0.803 8 0.745 4
JERE: (PR) 0.693 8 0.762 5 0. 400 3 0.353 0
~ AR ( ~ PR) 0.411 4 0. 460 8 0.730 8 0.657 0
FEAZ 355 (SSH) 0.788 2 0.829 2 0.310 8 0.262 4
~ #1385y 55 ( ~ SSH) 0.298 8 0.350 7 0.797 7 0.751 4
FEEZHE(SSU) 0.8155 0.844 1 0.300 5 0.249 6
~H SRR (~SSU) 0.2750 0.328 8 0.8123 0.779 4

5. AT

H1T 7 AR AR B X 40 R i S AR RE D AN R, 7 B — 2D BRI RE RS SE 0 R R SR 55 F
PP S AR M S AT Ry B ARAEZR M K AT S BT R AR A2 . RS C AT, AR SCHE SR AR 2 25 0 A Pk —
LR E B E Y 0. 8, PRI BI{E A 0.7, OISR E N 1, LA ER 20T 45 R 19— Bl Bk A e
H(Kraus et al. ,2018) ! G2 ] £sQCA 3. 0 BRIFAIHIAS 31 52 2 f67 240 i A0 vl I i, X 767 24 it i e i) e
BEAT AT IRARKLE S DL X 21 AR A TR B A% 0 ZR AF S T 2R 2R A, e A B AAL 2SS i 55 °F 5 T AE A
AT BRI AR I3 6 s . SRR E , SEGEACRT 55 F 6 HP S e Sl 64T 0 i LS AR A
5 7% ARSI A —EME R T 90%  SLRIfRRE T 56. 47% i AE 2 W SR AT 9 4 B A 5 S Ok 52 R
55 F 5 P ARTEL N AT A YA S B AR AT 3 2%, AR 9 — BUEIRTE 909% L b JE[RI R T 65. 63% i
TELW AT AN T T — 2% 8 SR AR AT TEAR AT
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Ro6 HXHFSTERAPEXRUIITHASHINER

) TR W SEAT R (HOPB) {RTEL W SEATH ( ~ HOPB)
i AR
Hla H1b H2 H3 H4 NHla NH1b NH2

TELR) 50U (OAE) ° ) ° ) ® ® ®
TEZATR T (ORS) . ® ® . ® o
HEF 14 (RE) [ ) . . ® ® ®
FEIRL (P o ) ) ® ® ®
JEKN RS ( PR) ® J J J [
FLAZ5r 5 (SSH) . J ) ) ®
FE2 SRR (SSU) o o o . L ® ® .
—HtE 0.9644 0.9561 0.9677 0.9621 0.9520 0.9204 0.9180 0.893 1
JE A 26 R 0.2330 0.4845 0.2198 0.2357 0.4365 0.6140 0.5825 0.0842
M — 7 3 R 0.0094 0.0270 0.0082 0.0242 0.0140 0.0449 0.0151 0.0209
SR AR 0.564 7 0. 656 3
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A Configurational Study of Users’ Online Purchase Behavior
on Social Commerce Platforms: An fSQCA Analysis Based
on the AISAS Model and Grounded Theory

YANG Jin-long', CHEN Long-sheng', ZHOU Bing-rui’
(1. School of Management, Northwest Normal University, Lanzhou 730070, Gansu, China;
2. School of Economics and Management, Xidian University, Xi’ an 710126, Shaanxi, China)

Summary: With the rapid iteration of mobile internet technologies and the continuous development of
social media ecosystems, social commerce has emerged as the fastest-growing sub-sector in the global e-
commerce domain. However, against the backdrop of fragmented user attention and intensifying platform
competition, how to effectively enhance users’ online purchase conversion rates remains a shared challenge for
both academia and industry. Existing research predominantly employs single-factor analyses based on traditional
technology acceptance models or the theory of planned behavior, lacking systematic exploration of multi-factor
synergistic effects. This study, based on the AISAS ( Attention-Interest-Search-Action-Share ) consumer
behavior model, integrates grounded theory and fuzzy-set qualitative comparative analysis (fsQCA) to reveal
the multidimensional driving mechanisms of user purchase decisions in social commerce contexts and provide
theoretical support for platform operation optimization.

This research adopts a mixed-methods approach to construct its theoretical framework. First, grounded
theory is applied to conduct in-depth interviews with 60 active users from representative platforms, including
Douyin Mall, Xiaohongshu, and Pinduoduo, extracting core categories through three-stage coding.
Subsequently, fsQCA is employed to perform configurational analysis on 363 valid questionnaires, exploring the

synergistic effects of antecedent conditions. The study selects the AISAS model as its theoretical framework,
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particularly focusing on users’ complete behavioral chain from attention triggering to sharing diffusion. In terms
of methodological innovation, it transcends the linear thinking of traditional regression analysis by adopting a
set-theoretic perspective to deconstruct the multiple concurrent causal relationships in user decision-making.

Through in-depth interviews with active users, this study first identifies seven core elements influencing
user purchasing behavior; (1) online advertising effectiveness; (2 ) stimulating online reviews; (3)
recommendation engines; (4) platform image; (5) perceived risk; (6) social sharing; and (7) social
support. fsQCA analysis reveals five equivalent pathways leading to high online purchasing behavior: (1)
Impulsive type: Core drivers include advertising effectiveness, recommendation engines, and social support;
(2) Browsing type: Key drivers encompass online advertising effectiveness, recommendation engines, and
social support; (3) Dependent type: Principal factors involve online advertising effectiveness, platform image,
social sharing, and social support; (4) Autonomous type: Core determinants consist of platform image and
social sharing; (5) Stable type: Fundamental drivers include online advertising effectiveness, platform image,
and social support. Two equivalent pathways lead to non-high online purchasing behavior: (1) Independent
type: Missing core conditions include online advertising effectiveness, recommendation engines, and social
support; (2) Cautious type: Absent critical factors comprise online advertising effectiveness, recommendation
engines, and platform image.

Compared with existing literature , the marginal contributions of this paper are threefold; First, it pioneers
the application of the AISAS model as the foundational theoretical framework for investigating online purchasing
behaviors on social commerce platforms. Second, in factor identification, it combines semi-structured
interviews with theoretically-oriented interviews, conducting a three-stage coding analysis based on grounded
theory to explore determinants of user purchasing behavior. Third, in analyzing interactive effects, it adopts
fsQCA to examine the synergistic effects of antecedents from a configurational perspective, revealing
differentiated driving pathways and multiple concurrent causal characteristics underlying high/non-high
purchasing behaviors. Therefore, this study not only extends theoretical research on the AISAS model,
grounded theory, and fsQCA applications, but also provides practical insights for users and social commerce
platform management.

Keywords : social commerce platform; online purchasing behavior; AISAS model; grounded theory ; fuzzy-—
set qualitative comparative analysis (fsQCA)
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