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Rural Tour isn Development
Strategy based on PeasantM arket

CAO Yang
(School of Tourisn and L and Resources, Chongging Technology and B usiness U niversity, Chongging 400067, China)
Abstract: In recent years rural tourisn develops rgpidly, however, all rural turisn is o am for urban residents and neglects the
demand of peasants Peasants have huge market potential and have the motive o experience rural tourisn The improvement of rural
trangortation condition and the perfection of itsmatched facilities provide the condition for developing peasant market of rural tourisn.
W e should raise the cognition, change the ideas enlarge propaganda and enlarge the influence of rural turisn on countryside We
should develop the products fitting for the demand of rural residents such as rural urisn products based on enulation and ingection

and video tourisn products of rural subject matters, should construct perfected canmunication platfom and should pramote mutual
participation and double win
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