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The Enlightenment of British and America Creative Industry

Development on China
YU Cui-ling
(Management School, Fuzhou University, Fujian Fuzhou 350002, China)

Abstract: European creative economic mode represented by British emphasizes the role of government in economy, however, the U-
nited States more emphasizes free market and government only creates good market environment for creative industry. China’s cre-
ative industry is in its beginning period, and European mode is fitting for China’s tradition and practice. Governments should actively
support the development of creative industry from many angles and levels, promote all-round creative channel of creative industry,
and meanwhile, respect market freedom to promote market competition. The development of creative industry of each place should
have its own characteristics.

Keywords: creative industry; governmental support; market freedom; the United Kingdom; the United States

, , 2003 ,
, 190 , 1995 40 ,
. 110 ,
. 80 1997 ,
1. 3%,
, 1%, : (1%) .
“ i , (6%) (4%)
. 1991 . 2003 121 000
,1994 , 7.4%, 54

* :2008-12-28

s s s ) s o

69



000 N ,31 000

’ o
2.
(1) 0
o
’
“
s
”
’ ’
’
’ N

o
, N
’
o
b
Y
Y
Kernow
’
Y Y Y
20 90
b b
N
[e]
(2) o
b
o N
b
(o}
N .

70

Inspiral

Ay

)

N

N

€

CID’A(
|
(3) .




200
1.
S
:2004 ) ,1997—2002
) 3.15%,
24% GDP . 2002
6 262 s GDP  5.98%;
12 540 ,
GDP 11.97%
. 2002
4
1.1%, 892.6 o
2.
(1) o

(2)

(3)

(4)

(5)

IS

’

Do

)

IS

1998

10

WTO

o
P

€

PN

71



) ’ ’
s o o
) o ) N
H N
’ N ) N
5 P 5
o 5 N N

s >
o 1) ) o
’ o b
b N ’
o B ’ o
2 ’ b b
o ’
’ ’ ’

’ ’ ’
o o

72

© 1994-2010 China Academic Journal Electronic Publishing House. All rights reserved. http://www.cnki.net



n . .21 [J].

,2007(4) :10—-13.
2] : [l ,2005
(4):23-25.
( 68 )
(1 : [R/OL].
, (2008—11-03). http://www.sina.com.cn.
2] [R/OL].
, (2008—11-08).http://news.QQ.com.
3] . [R/
OL]. , (2008—11—10).http://www.sina.com.cn.
[4] [R/
OL]. , (2008—11—14) http://www.sina.com.cn.
5] . [N/OL].

,2008—11-21.
[6] [R/OL].

,www.stnn.cc. 2008—11—20.

[7]
[N]. ,2008—11-21.
(8] - [R/OL].
, (2008—11—25).http://www.sina.com.cn.
[9] . [R/OL].

3] ) [J]. ,
2005(2):18-21.

[4] : . [M]. : ,2002.
[5] ) [J]. ,2007 (1) :
17-18.
(6] . (1. (
),2006(5) :57—60.67.
6] : , [J]. ,
2007(7):20-21.
[7] . [M]. : ,
2008.
8] , , . : .
. . ,2004(1) :57—-60.

,(2008—11-26).

[10]
[R/OL]. , (2005—10-20).
) . ; R/
OL]. ,2008—11-28.
[12] . [R/OL].
,2008—11-03.
[13] . [N]. ,
2008—11-06.
[14]
[R/OL]. , (2008—12-16).http://www.sina.com.
cn.
[15]
[R/OL]. , (2006—04—14) . www.
nmg.xinhuanet.com.
[16] . [R/OL].
,(2007—12-8).
[17] 60 R/
OL]. , (2008—11—-18).http://www sina.com.cn.

73



