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Study on Operators Perception
of Bushess Rik of Rural L odghg

—A Cas Study of theM ain Rural Tourisn Spots in Chongging

ZHAO Yue, L | Xia

(College of Econamics and M anagement, Southwest U niversity, Chongging 400715, China)
Abstract: Themain facrswhich influence Chongging suburb rural lodging operabrs business risk perception include the condition of
rural lodging stakeholders, service facility condition, and tourisn envirorment condition, amongwhich, the stakeholders condition has
themost influence Furthemore, businessnen’s age and cultural level, business gpot surces and invesment capital can al® influence
operabrs business risk perception level The confidence of rural lodging urisn businessnen can be increased by changing the
relationship betveen stakeholders, by raising service level and improving facility condition, by creating good tourisn development
enviomment and © on, mearwhile rural lodging interest distribution mechanisn needs o be scientifically and reaoonably set up
Key words rural lodging business risk perception; rural tourisn; stakeholder, tourisn development envirorment
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(1)
KMO

( KaiserM eyer-Olkin

M easure of Sampling A dequacy)

54 432%,
( 5) 3
3

(Bartlett's Test) , 4 (V9 V10 V11 V12);
KMO (KaiserM eyer-Olkin) Q 825, S ,
=Q 000, 4 (V3 V4 V5VT7);
(2) 3 - ]
18 , 3 (V13 V14 v18)
] l ] , 6
18 3 3
5
% %
1 2 262 22 620 22 620
2 1 678 16 778 39 398
3 1 503 15 034 54 432
6
Vi1l Q 810
V10 Q 768
V9 Q 513
V12 Q 488
V7 Q 824
V5 - Q 805
V3 Q 439
V4 -Q 439
V13 Q 867
V14 Q0 855
V18 Q 756
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(2006) ! ( 7)
;
I( ) J( ) (-3 P
1 25 34 35 44 1 288 Q 027
35 44 55 64 -1 325 Q 008
) 25 34 55 64 -2 032 Q0 012
35 44 55 64 -2 013 Q0 004
1 726 Q 021
3 1 710 Q 032
3231 Q 004
2 -1 478 Q 002
3 2 563 Q 001
2 867 Q 003
-1 964 Q 000
-1 938 Q0 000
2 - Q 902 Q0 019
3 -2 751 Q0 000
- 2 557 Q0 000
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8
I( ) J( ) (1-J) P
2 1818 Q 010
2 285 Q 001
2 - 2 468 Q 001
3 - 1 302 Q 033
5 16 30 31 45 1 367 Q 019
16 30 60 2 276 Q 002
2 1 15 46 60 1 959 Q 035
31 45 60 3 390 Q 000
5 5 - 1742 Q 048
7 - 1214 Q 031
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