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On enterpriee sale boundary based on the radius of core

enter pr i can petence
D NG Si - ying, RAO Guang - ming
('YYangtze Upriver Econamic Research Center, Chongging Technology and B usiness U niversity, Chongging 400067, China)

Abstract: The exansion of enterprise scale boundary isan importantmethod for an enterprise o realize growvth and its essence is
o construct and conolidate the radius of enterprise cagpacity. Fram the angle of core competence, thispgper analyzes the main factors
which determine the radius of core enteprise canpetence, indicates that the change of enteprise scale boundary is regular within the
radius of different core capacity and that cepability radius of an entemprise detemines the upper Imit of scale boundary while the core

campetence radius of an entemprise detemines the lover Imit of scale boundary:
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