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Application of Traditional Pattern of Ba and Yu to Tourist Souvenirs

YANG Ling
(School of Arts, Chongging Normal University, Chongqing 400047, China)

Abstract ; This paper expounds that the tourist souvenirs in the tourism industry have an important position and play a un-neglec-

ted role, objectively analyzes the problems existed in the tourism souvenir markets and the souvenirs themselves, and based on

this, proposes how to combine “traditional pattern”, one of representatives of local culture, with the design and development of

tourist souvenirs from the angle of product design in order to design and make the tourist souvenirs with the characteristics of Ba

and Yu local culture.
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