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An Empirical Study on Customer Satisfaction Index Model in Food and Beverage Industry

——Spot Survey on Food Service Center of Colleges and Universities
TAN Jiang-tao, HUANG Li-ting, QIN Tao-tao
(College of Economics and Management, Three Gorges University, Hubei Yichang 443002, China)

Abstract ; National customer satisfaction index measurement work has been universally concerned by all countries. Based on AC-

SI and customer satisfaction model of Chinese service industry, this paper constructs customer satisfaction concept model of Chi-

nese food and beverage industry, obtains effective customer satisfaction concept model of the food and beverage industry by modif-

ying initial concept model and by analyzing and testing structural equation model based on questionnaire data from food and bever-

age service centers of many colleges and universities in Yichang City of Hubei Province, points out the measures for its improve-

ment on the basis of the analysis of the existing problems in food and beverage management and service and advances suggestions

for creating good food and beverage service quality.

Key words ; customer satisfaction; food and beverage management; American customer satisfaction index ( ASCI) ; structural

equation model
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