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HEERAY T EZWSIEHTHER

RS P RIS . T R SRR A S A E 40 A Ak AR S 5

HZ A ERF E,RAGEFLRT Y, A#F
BiFE FFERRANE, BT LIEE) E P SH

£ At T EAAEF N WA T K Bk

EJR M Ay Emh S BFR L TR KR

FikiE AW AR 0L, R RS H IR A W A Rk R A 3048 T 4R

KHI W kB
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HESES U314 THEFERG:A TEHS.1672 -0598(2012)01 —0137 —07

—.518
I — iR R T AL T 1R adverture, B2 8L &
“ WL R AR A = ) T A TRl S S — e T
] B A — b B0 o AR, R4 R UL
BRI ARAT) 5 TN R 6 [ T 8 V2
AMA ( American Marketing Association ) $& H} ) #f
&R MR N R AL, 2 By ]
BT 32 AT 2% 00 07 138 2o 4% AR 0T 77 i
A 45 B A& AT W IR (g A 432 <A g ]
TR, TS A R B )
HHRCEE TR )T EEZHNE R,
R RAIOOE, R S O E AR
HEE IR 0T 5 B UMGER & P e
PERIVERT . )50 S RE R B AT TR &, 2 A
IR ot S A B ORI, 76 40 6 A AT I 3K

«  [IAE B 41]2011-11-14

B, FERE M AMT 3RS o M B, AR
XA PR AR B BT T, el B
FohE SRR, IAIRESHER, DR 250
I T 23R I 1 FE R RO, 1 5 2
BHMERE T XRREE ) e R S AR BB
FERBIER R A B — € W1 5 R M1E,
[ s LA — 5 1) 7 ol A (BRI BE AN

—fEEESEEFEERA T EXIE
IR LIk 1E

(—) X FI&E

A I A IR e G, e b TR B R
BIER” . BEIRNMEFEA L BRI F 157,
W B+ 2 FENA A B FEAR L —Fp RELEAT T — A
AL LR AT BRI A TR L R

[A2RA |7 MTYFARAFRE+ =27 2011 FZRA(11B60) “ 35 F a9 Bt 5 fF k1"

[ mA ]
REEE Y E S T T

B(1981—) , ik, %, AT MARE, T AL TRLERFRERANELRHFIF, TZNFS
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HRMWEELESKOB BB AT E R . B R LR &
T RBHOR N I — RS 2R T
RUBTESE - & L o~ B o) 5 i e 4 A
I, EADCRESE AR+ AH I S5 & 147 i, T HLAE
LA 3 FATAE B AR R —Fh Al g il i A5 1
TR AAN TR o™ B B A 1) 28 L 2 A DL R R
SEAR R ) PR AR SR ) AR
HEAEZAO A B AR R B R, 72 EaR
PR, IR IE S B ZARNE A sh Pk Fg e T,
PR BRI, Wb I S, AT AE T 4 15T
O T il D B B o

(Z)EEFRERTT SRIFHERKE

MR MR, 108 5 B & Tk A
L E A BRA: RSB RS (938 1 JERR
PE(RERTFT,2003:68) o B EE A1 TR FH % 10—
A0 3, BRI ST = ORI TE = A B R
SR R ARINFCR A RE . TR R T
ERE ST, RA AN BRI (#FH A,
1986:100) . &8 Fikia T 18 & il
ZICFEOR S A S 7 B R R A
) = AR B A A BRI RCR OB, 1992) .

MR SRR, T SO B A AR &
B RR BALHRYESEHISCR . O THEARRIE
FERDLR H B, SRS TS ARG AL BRIE
EEsYPICILRpu S it R S B = Y SN E P S D)
4 RPN 2 A5 RS A AL s B AR
1R i R € R e S

S ERBHNMERERLRIE &
HHIER

— RIS AL REE AL ™ b ARBIIR
i HLEH D 57 R AL 4, T iR )
TR SR o USRS G ) i SR
PV I BT R M s . AR 1)
Kb, P EBEAEEIBERSEEZEA—.
WRELIE (& & 2 K L) BT 810 26 B 48 T A S 0y
KU B RRNE, ~RIEREF IS E KR Z X
AN EIRAE o 1 IR BIE Se R 0 2T
A A8 L DR 54 12 F R B RS, 20 Fr it
FELLT PR

(—) LERgiE : ELFE A AN S RGI 5
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1. B{ug (Simile) : 2243y, ENGIRZ]

S ALy B g p A A (R bE i A S)) g 4
CLuMga =) 2H A, 3K A At i 20 g ) 4

Like, as JEAT 1445 . B 0gy 28 75 A (AT WG (K
M [R5 M) A ARG 2R, A A JRAEL , B v b
yZ S N ST SN

5] (1) Johnson baby soap, as gentle as her
mother” s hand. 38/ %2 L2, R IG5 T4
.

J v R A A o B L R, A R IR
AR, A7 QNI AT 22 B AT AP E | T8 5 R 25 T
FRIBCAEL, fulf B A7 AR SE WD I RS2, W) 7 R R R LT
TR A R B B EN R o AR
BORPIZE, 11 B FhLiF I e, ik 5 8% ) L4
PAHRRRZ

2. @ (Metaphor) : 3§38 ZIARME 5B T

Wy SCPRIE WG o AP W RS L B 3
Fomgy 1] “is” A 2 A0 4] (2) * Kodak is Olympic
Color. ™ F[ ik 5fl & BAAKRDE 38 1Y (4% . B4R 25 is”
(3 ) “EBEL the architects of time. ” [t &b $1 %t
- EBEL 3% L Wi £ I 8] 9 A S0, #8320 3%
S5 i SRR BE T

RAR Z AR AN 3, W R L 422+ 300 o 43
(4) “There also exists an invisible Great Wall in A-
merica. " (1E3E EWAFAE—DIIE K I, ) X 2
ST EHET I 4 o P ELAGI LU S 2
FAEE LR T A, HAbZE G T e
FROR (140 B AUE R0 SO 55, LA AR IR 156
3 T Y0, AR 55 5 kv B A2 A 3
Mg, S EIIHE AL B O AR S . W
HAUAA LS , BEZS Ok — M T, 32
RIS F A B B . iR R E Y A O, BE
M ERRT VAR T O R AR E
HRAT0 7 IRIGT PR IX R RS IR BE RS i = R 2R,
S TNAE S JE4, REMES 52 AN T i 1100 2
IRAR

(D)= aEUANSKE

3. #I A ( Personification) : 264J] [ 4& , 5|;E2 L0y

eI & RIATh TEE LM, R N
EE S G EL N ST Eu: k) WV UNS
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MBS B TP, T 7 b LAY AR
T EEME S , RIT MRS RE T B
REAE S| FHER I IE 5 B ARG Tyl
HiE E BB IR RCR

51(5) The world smiles with Reader’ s Digest.

QB ) 8 4 R R R

AR T T~ (3 SCHi ) NI, et R 5 B
LR, 1B R D) H AR SRR ), BB 3 32
R SRR, (S 7 A SR IR, DT A AT )
KA o

151 (6) : Apple thinks different. 75 H i, A
[ LA

AN e NI VS DN i i [ PN )
AR HEASTR] FLma RS VR4S 2, 5 O W] L 487
RIE 20 A5 T BE, 28 ™ i ke A, 2 ANIBRAE
R HL S5 AR, 25 NH-H— B Z &

4. % 5K (Hyperbole ) : JH YU, 5 A HKAE

Gk g 1 A G U B S 7 B 55
AE, AR Y F Y AT i S 5 RETZEAR
PERYTE Gz I — R g & T, BT DLy R 3
PIRRRIE , R3S AR 6 AR ), AT B 5 21
IETFRCR

5] (7) Making a big world smaller. F {773t
FASNT o (EEEDGSL A AR

R I R 1 world” U5 BH % 28 F I
b 553 S 4 i B, A A HHE S A5 i i £,
“smaller” W32 2% w] ) i % S (b PRl fEHE I T
IR 55 , hr i IR S, TR 8N T

(=) PLERE: G¥EXT L AnHEEL &

5. X H (k) (Contrast) - S B 5 1, B4l 5
ZUO b A B SCIR) BORH B2 I O S Y BRI
Tt B 00 B, R s ) TR R E
TR i, P A AR B RCR

5](8)to me, the past is black and white, but
the future is always color. X315 , i 22 IR TG
w5 MAR, HRA L2y . (FFETFN)

A AT R R R T AR L, 4
7507 S, R HIZ A FIE IRARSK , 77 5
FERR BT, AWk B E 3

51](9) We lead. Others copy. 4740 5, fth A

B2

D%k, (DGR ENPL)

XA EER AL, we i others P 2 ) AT
T ICEE B XS BE : AT AR 4G, At N H o Bl J5 &%
15 ,lead Fl copy 7EWN 25 I BO LG, (R BLA R H
G2 4%, g 2 H ™ i UAEE N —25

6. HELL (Parallelism) . JZ2 2 HEiE , THBH Al

f1(10) : Look into our land and discover us.
We are strong. We are free. We are Alberta.

XIE MR PG R #R A — > X Alberta f)—
AR5 325 T AR IR S5 A A 7 HE L vk
“We are---” il i) F-HF L 5870 A BB A A SR
Bk, 532 AR N IRZIREN R, WOR N TR &f- At
O, W5 [ Y BT AE IR I PR R, B I &= K, e B
Bl 7R A5

(M) HEE:SENXRIESE

7. WK (Pun) B EAE, MY ERXGER

—TRAHA =2 AR BT 3)
Hh QSRS R Y M 2k B Y R TR
BARE S RO XHE T 2T A s A
R )ZE—— IR JZ [ SGZE S BRI B R JZ AT
ST E A B A A8 i, 3 (R AR A
MRAET 8 TRE R, BRI RS/ 1Y 5 & |
B SO R A, DT ek 07 12 , A
HLUCAFE O TE B B S B

YETHBOCALHE 1 & B (homophonic pun ) Fl
18 UM 3% (homographic pun)

(1) & B E A HIE S ey B 5 X, RD
RE PFE AR SR, B SOR RIS Rk Kk
MRRIRCR .

5] (11) ; We know eggsactly what you want.
(RSEES" ) |8 eggsactly J& egg 5 exactly [f)
AL, T AR E A exactly % A4
), DF 5 AL AR i, LR it egg” HEHR B ) 5 171
XA BETDE S 11 T RE NG R T B I G |
I3 IRERERE P A R B 1R NHH 8.
B A R & AT, DFS AR, B A R R B4R
SR HE RERLN , 0 -

fl(12):“0IC”, XEEE—FKLL“0IC” Ry
FIARIIREE 24 vl e 0 Y T 5, R )2 8 R oI
SANKE TR — B AR BE 1 1 BB R 5 |
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IS R B i s I RCR . IRIE B 2
FI S5 B Oh, 1 see!” &5 AH IR A4 A, AT
o bR A% IR B S RE LR AN Y
Jos s T DL EHIT, I A e Z W R RSN 2, X

i e B SOXGER G HANES, BT IR AR ER
PR R

(2) 1 OB 2 A & — 18 2 Ui 3
R AERE TR TG, 155 # 4K Palmer 41
%2 AR 5E X N : “The same word may have several
meanings. " (Z2 LK, 1992) 18 LCAUOCTE Rk 3%
TR A . AN

f51(13) ; From sharp minds, come Sharp prod-
ucts. B R AR R 4AE .

J7 4k v Sharp BRI it i B A8 Nk
o SRR B, B Ok AR LR T
WAL EFE R R ENg R, RZEEEES
PRMEL R HE R aR R o TR R U W SE E
U SR R LS BEE AL T 7 i o
R, SGR BN HER A HAY

5] (14) : Money doesn’ t grow on trees. But it
blossoms at our branches. (Lloyd’s Bank)

X [ g SR e AR A AR AT — — SRR AT A
A —D 5N S R o TR R branches BAY
KU 5 S, 55— SR A, 5 rees AR,
S A SORAREAT T . )T IIRIE S SR
YENMTRBRIARAT A7 3K, PR A SR AR AT il 454 Bk
R —FE AT DA B A K7 i LR W] DL
(blossom) ,,

8. [ifi(Trony) : /7R 1Y, R NIRA BB &
WE ZARPRIERR, FERDL T SE Rk
WOETE RO AIE 20, LIS 9 Z2 ik 3] 1 B S B
UEH AR B BIRBOCR . iz BB T, A
AR AR B BT 37 0 T Al R AT A, 3K B 5 HE A
i JIR 55 BB A AE BE 4 2k TR 2 1 S AR
TR B 118 JReTFs

f51](15) : We are having problems with guests
who won’ t leave. (3LJiRIE) o

) R R AL 7 H 4% XA it i
SIRMIRE , T30 T (HAE 2k WIZIR 5
FHIESE SBT3, DA 5 H AT MR IR R
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BT RN N 2 55 K 580 I i
BRIR 7 AR RO TRAE L B e 55 LA 28 T 65— %
MEGHAEEEIT Hif 5l & &m0 A%
B EINZ R, AR T ARG

M B IE S PSRRI ENE

(—) EEEN

KT Wb UE, thAN IR K AR B E
i, M 1898 AR FE HAFAE (R - ¥HF)
o T R R S T A X T R AR SR 1Y
“ME B VHET L B 1951 AR TR (R k) A
JP7 3 Y DARSCOR TR, BN 1R I
B — A, BT SR B ANTETE AL AR AL A E R A
FIEAL” A 3L, 3 4 A B 0E K ok B B TE K
COLDUBPREHCRE ) vh BT 4t i = S8 527 L J i B
PESC /I R 27 FE 3 AR S R B S 3
kU AR 4 Y 25 [ M 1) 56
[ BF B % Eugene A. Nidar 35K B il T 4F
SR TP RIS ST I Y I REXS 457 (functional e-
quivalence) B, “ B 75 %f 45" ( dynamic equivalence )
BET IRATATLATE H, X 88 E KR O A S A
HRNE N E Y, BRI E A AN [A], (EER
TR S S TR D S S T T A S
FORIFSCH S, AR R AR ST IEA R
SETATE TN SCAS B X6 45, 12 2l 5 1915 SCARTE B
838 S IR A P AR i SR TR IR S A
JIFERAE PR | DRI A0 527 AN R AR 48 58 Y
2, i B E D RE b 4 e

(Z)BFERE

 PRAR e AR SRS R 1Y RHE R 2y =28 W]
PEEPE NBERE, B EEAR X 2R NR IR Y
) IR I SCR AR BRSO B Y
IEREACR R AT fESE e ML IR R SCh 7 T
AL E =R 00, i PRAR e AR 4R Y T IB T A% Y
SRR R R VRN (R AR,
2002:151) o 18 T E S A gk e i) B T fHE
Dy T SR B VRO SRR R
COBSE TR SR AR AT R B = RO (I TR,
2003 ) 111

VEB A A oA TR TE 45 L 2 4 1
FERS I 1, X R 18 T 45 o i S REA% 11
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TR RN T

1. i

EIR RSB o E AR IR SCE S
STBRIANS | ARG, R 2% e o FliE
BRI, SRR B JFSC B R R T4, %%
3 TR SCIY N 2L B SR KUK () &
1994 ) I kLR B FERG W0 L B B
sk DN PSSR TR S B 18
TEA% ST BRI B, ) P U 1T S e
RN IR S SO FE B IR SC i 15 B (38
#+1,2000) .

2. B

JIFU R A SR B A F, 16 S0 A
Ve BB SC I AR 25 B (R 4 H B K Ak i1 32
RS AT SE R R Ly 2 ARSI T SC IR
JE RSSO IR, AN 5w T T B R
52 WO P RS R B SRS 5 T
BT T, 08 TR SO S i 1) ELI 30T IS 7
SR 35 77 3R A 35 JELSC f T SCRIRE . 1 4
Eugene A. Nida 38, “ 3% SRR EEM, Hk 2
7o R EE AR S IR SR
VE 5 S B RS L R U4 A R
PG IR 7 S, FRIRRIE 04 SCAL A

3. R

VE RV 2 A5 1 B R R TR AR S
S A 4 I , 35 P BRI R I v, DA
TG TG ROR . A5 — A RSB )
B, B0 P R 0, R R, AR
VE RO AT 2 SO N5 ST O T 4 S T

4. Rrhik

XA RE R TEAS U035 07 00 B 25, ]
BERIHME B 7 v o |l Tl B R TRAE T o
LR 2R RS 5 TR AE S ), WA 5 7615
B G AR 2 A T AR R
KARZIRIAME . 20 T e SC b 6 1 m LT3, ik
TR R W R A ks N E S
SR M SRS FE BT AT IR AN, R
TE B AL F o R SO 22 S RIE 75 22 S i S8 B ok
(i s T 5 S 2 5 J S FELARL PRy O K 6 R I 1
AR, RIS I 10 S, AT M, LA

SCHY N A BB 45045 3] 5 SO I8 FF 0 b Ak (5 PR AR,
2002) (9130193

(=) EEEER R I

1. JIk%

FIAS SRR FE A B RERS , 13 SO 1 3 A 5
FE, SR FHAHRME RS 3R [FRE A RSOR | R i3
JE TR RRL, BT ERA I S s,

51 (16) : Take TOSHIBA , take the world. A
RZWAMER. REBRT)

PESCRICE I TR 7 125, A% 3K RS0 45 5K
THE, TS I I A2 13 SCHR LB A 45 2 7R 2 7
vt 5 | SUHE FU L, A 2R 2 A A — 0
i A7 A TORR AR . SN

5] (17) : Unlike me, my Rolex never needs a
vest. SEAA], 55 1 AT ZARE,

)T R E R, R ST A
i NRSAL, SRR NI IR, R Z2 BB 57 )
T FFOERER B+ AT B4R TR
R R BRME IR T 7 B b3 O B
e

2. st

B AR IR A B AR, 1 B A FEAR Y
Al b, o TS AR SOR BCE AT H AR e
0 SELE BT, S I H A B A% . 4

5] (18) : Where there is a way, there is a Toyo-
ta. ZERNLFTOA B, A B A %

JE R AT 0L T 0, A0 44 7 A where
there is a will, there is a way” (HEHEFZR) -

D582 TR AT 2 5 B e1E T
ICACHYHF L, B B LR TH 9% & 78 W KR 45 i AR R
“there is a Toyota” (AR, B AR LELEIA K F H 4,
M SCRIBUE P — — BRI BRI T ik
FROME TR, B R P A — AR R B
FAAT 367, 5 I8 1 7 #0047 il [R) T2 48, 42
way 5", Toyota 55 22" RPN, A B 5% 1 2
REMURTSE o 73 Ah, BESCJE 2R AR 20 R I 3, 18
AT XA AR, BN T TRAT B R (T
Froe—FhaEC i, BRI iR e oK YR TR A 0 )5
AITFSR BTRE, R BRI ) IR
(way) FI45 4= H %= (Toyota) B H 45 & , 3 1 858
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. AL PR E e B VR T
BT NET A T BT AR, AR TT
Al AR EIRIFESGR A Z T,

3. Fit%

FAR ISR R A BT I SCOTCIE L 1F, I 1k
PEWGT A B TEA% o ZEBIE 5 ST 1 R A
BRE Tt FESCRE A BB Reks i R & B
A ISR ME AR R TE Y S AE FE 2R, I
TR PEX RMETEE AR ARG . N

£ (19): Sea, sun, sand, seclusion
Spain! {5, BHOG, V0, WA ——E A7 DY PE T
N

X e U P L iR P ) 4, i e TS ]
FOSK Y N ORI B 0, W A 1 22 BN R
2o PRSI B ) i RO, R RER I
HFE MBS  (H2 RSO 32t fE
S B PUHE A 2K K 50 BH O SR e A 4
FRERTE AR5 DL S PU R R Pl A A TR T8 V1 1) e
KUIE . Xan:

f51(20) : Ask for More! FE/REUH , FFK—3K !

1(21) .1’ m More satisfied! B /R & 4H, Fo o
=y

A P51 8 S 1) T JBE 7% A 8 it R More ™ HL
ARG SCAT H Y4, SEEROH A% 35 R
R I S | R | A, LR S
BERROR ) ST B B R,
FE)T S A . SO AL PR X R U AL
R EPER IR R T2, FEBUCT SCHR B8
o, EORAH Py th €, {E S B g 380 I S
B

4. ek

AR I8 R A B T, I SCTLIE L 1E, IR
ORI B A OLAAE T As o T o i B LA
LIRE XSS5 Ay ), 9 SO IR 5 5 SR BOAH [] B
AR RIOCR I T A H B TE 2 AR R IK
2 IBRI T SRR

f51](22) : We take no pride in prejudice. ({Z
)4 )

BT R T B RERS , TS | T S AR
O] + BT AE VY J7 [ MRS [ L 580G 7 IDE fY)

and
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A E % " Pride and Prejudice” ({1 5 fii i) )
AR T SR SCIE E K R 2 2
FIXTREAEN B E B G ARG A, A — s
DI, BRI S 22 TR AT A IE VKW I i
JEEIU) , AN A SR i ot R, AL R ) A% 3L
Ho W AT RLBIE R : X T A i DL, AT
BAEE” BREd T ERHR, PSR
JEANHT =, 22 ZAR SR BRSO b b . W28
XA & ST R )18 & A TS A L
FEIESCRVETERS e A TR N oRAh 123K
SR TR AR TR S AR SCRY ), BB Y
S, BRI AR AT A TR R, X
RIZ AR A 5] T LR o AR . R IR A
25 DA T3, P S0 i D A SRR, [m] i
SRR B RS, BOER A ) TR
M —%, .

51 (23) : Money doesn’ t grow on trees. But it
blossoms at our branches.

WS WOE R RN RERTEM B, 7R TR AT
“F77FEAT. BRI 45 A branches — i8] 22 S 45
RIS SOSOCHMBRET- 1%, )18 W0 B R 2
ERDUBARMERE th BUOCRCR , PR SCR T FEA% 11
BRSNS SR, [)—F 4, [a)— M En] L HTAS ]
(918 5 2ok gk gk S, [ — 4
BRE AR B R REA AR , XA 2 ok
g1 BN IR TR N BN FE A B
K TEFRAT AT ik o R A Bk i
FATF A R TR & DU TR, TRl A 3 B A
FNFATRAT I CR, 5 ) 5 5 A S il ]
Tz,

SNy

SR K D. Ogilvy IAhy, 4 #4518,
AERIE — 7% 15 80% BRI . A A48 H ) 4
HORI 50% ~T70% &) im i J i o A A%
TR T ) T
WL, T TEAE T R R R RN, 44 m sk
M —FTa" . Wik, BlE iG-S & 8oy
GBI B HAr . BRI X R 0 )
FEGTT )5 1] B T T35 01 s 2 K H
ZLRER B LA AT A RCR . A0S R
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(RERE:REFR)

Figures of Speech in Business English Advertising and Its Translation

YANG Bao-ying
( Department of Applied Foreign Languages, Guangdong Women’ s Polytechnic College, Guangdong Guangzhou 511450, China)

Abstract ; This paper firstly introduces four types of figures of speech based on the classification made by Prof. Chan Wangdao

including simile, metaphor, personification, hyperbole, contrast, parallelism, pun, irony, etc, then analyzes the functions and

application of figures of speech in business English advertising combined with successful advertising cases; secondly, based on

the methods of translation of figures of speech, discusses figures of speech involving literal translation, liberal translation, flexible

translation and complementary translation according to the translation principles, and finally, according to the specific application

of figures of speech in different situations, proposes four tactics such as translation with figures of speech, adding figures of

speech, without figures of speech and using other figures of speech.

Key words : business English advertising; figures of speech; translation method; translation strategy
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