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Economic Analysis and Review on Emotional Benefit Brand

SUN Yue-yao,SHA Nan
(School of Economics, Shandong University, Shandong Jinan 250100, China)

Abstract ; Emotional benefit is the degree of consumer’ s psychological satisfaction from the goods. Emotional brand could stim-

ulate the target consumers’ conditioned reflex by some kind of emotional factors. Comparing the emotional brand with the existing

brand theory, this article shows that consumers prefer to the emotional brand, that firms activate an emotional brand easily, and

that under the condition of the same material interests, the demand curve of the high emotional brand is steeper. If the brand’ s

single category is closer to the ultimate benefit of customers, the brand will be more persistent.

Key words: emotional brand; brand preference; brand activation; interest chain analysis
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