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The Developm ent Trend and R ecomm endations of China’ s Network V ideo
U Jng-yi
(Institute o Culture Industry, Sidwan University Chengdu 610065 China )
A bstract By the end of2009, the scale of China’ s netvoik videosusers reached 240 m illon W ih the scale of nework video
users conthuing b expand the development of new otk video enters into a new period of grow th, the pattern ofnew ork video also
has a devebpm ental change Hov to correctly understand the development trend ofnetw ok videq guie and pranote the netvoik
video industry has become the mportant ssue wh ich network video industy is facing This paper analyzes China’ s deve bpment
trend and response of netv otk video flom the aspects of technology content and ndustry enviomment and thusm akes a proposal
to the further deve bpm ent of our online video industry so as to be of san e help to the deve bpmentof China’ s future netw otk video
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