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( )|« )1 ( )1 ( )| (%)
3832 | 13238 1761 | 27.19| 269 (km) (km) (km)
58 06 | 172 96| 49 86 | 74 67 49 2 6 631 1 965
2860 9077 | 1145| 2140| 301 4985 176 654
713 | 2389 | 289 | 357 | 189 3 706 161 651
2526 | 8L78| 1437 | 1725 270 1662 1 090
2857 | 9332 1378 | 2088 | 290 3840 1110
3077 | 9827 | 1538 | 2030 | 274 2336 1 504 6
4900 | 158 45| 1992 | 348 | 303 3 797 s 13
8 241 2822
3138 | 104 15| 1291 | 2265| 266 s 73
1998 | 6159 | 993 | 118 | 240 3 426 1739
1711 | 5299 | 598 | 816 | 186 > 792 1623
(2008 ) (2008 )
5 2007
3 2007
( ( ()
C Ol Ol e e o o 3
557 059 | 177 424| 176 340| 203 295| 5500 114 - 104
1 904 82§ 249 394| 825 389| 830 043| 12 547 3 16 103
632 293 | 150 262| 297 454 184 577| 8 884 25 6 250
137 810| 31286 | 59838| 46686 7234 54 28 45
479 703 | 129 958| 162 553| 187 192| 7 479 29 57 35
668 282 | 153 193| 339 837| 175 252| 9 242 43 32 72
15 785 | 161 721| 236 647| 217 417| 8282 179 65 30
914 694 | 229 487| 383 798| 301 400| 7 923 & 18
619 761 | 158 419| 229 114 232 228| 7 251 22 8
272 996| 89471 | 56 440 | 127 085| 5 482
196 198| 69 118 | 42420 | 84 660| 4 448 (2008 )
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) (%) | (%) C )
630 95 32 97. 99 1 2 51
563 94. 00| 95 00 1 19 13
359 95 01| 90 01 1 2 00
199 67. 22| 93 12 1 Q 90
318 91 62| 95 60 1 3 90
295 99 24 97 34 1 4 45
531 98 17| 98 46 1 315
749 95 01| 96 06 1 18 98
528 89 00| 97 00 1 6 16 (
332 82 95| 93 29 1 Q 50
301 88 00| 93 60 1 2 47
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Selection on urban culture position based on digpar ity strategy
——Taking Yunyang county as an example

DA Ling"?, ZHANG Shu-lin'
(1 School of Geography, Chongging Nomal U niversity, Chongging 400047,
2 School of Humanities Guizhou U niversity, Guizhou Guiyang 550003, China)

Abstract: The implementation of disparity strategy isan important path © effectively pranote urban culture development Based

on analysisof the existing problens and urban culture background of Yunyang county, Yunyang isput in gace enviorment and

is campared with its neighboring districts and counties, and its urban cultural characteristics are searched for On the basisof the

comparion, it ispointed out that Zhang Fei culture and immigrant culture are its comparatively advantage culture and that itsur-

ban image can be effectively mproved based on this culture position basis
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