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On honest character istics under market econany

HU Si - cheng

(Human Resources Chongging Technology and B usiness U niversity, Chongging 400067, China)

Abstract: S far, honest issue become more and more concemed by society, and the defects in honest make
thewhole ciety worry about it A swe experienced the conflict and contradiction such as honest - benefit out-
look in the processof perfectingmarket systam, the honest and morality issuewhich we are facing are a neces
s|ary process and are a contradiction movement processof integration and restructure In thisprocess, we must
at first recognize changing process, thus, analysisof main characteristics of honest and morality principle un-
der market econamy and its difference fran traditional honest is necessary.
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