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Review of the root of the cam petitive advantage ofenterpr ises

.1 2
L IN Ping, LI Gand
(1 Deparment of M anagenent, M injiang University, Fujian Fuzhou 350108, Ching;
2 Deparment of M anagement Sciencg Xiamen U niversity of Technology, Fujian Xiamen 361024, China)

Abstract: Thispaper makes brief revievs on the ewlution of the root of the competitive advantage theory,
holds that competitive advantage theory is a course fram paying attention © the static matching fim inside and
outside enviomment, fim outside enviomment, fim inside envimrment to dynanic matching fim inside and
outside enviorment Each kind of theory is basically correct knowledge of sustainable competitive advantage
in different context In today's turbulent enviprments, it is difficult for enterprises  maintain a dynamic stra-
tegic match, because the traditional resources and capacity constrains the choice of the enteprise due o their
inertia Campetitive advantage reaults fran dynanic cgpacities for continuously improving, innovating, and
reconfiguring resources o shape nev functional canpetencies that align with the envirorment

K eywor ds. canpetitive advantage; resource - based theory; dynamic capability
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