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On thel iquor Busness n BaShu Area n Tang Dynasty

PAN Lin
(School of History Culturg Southwest U niversity, Chongging 400715, China)

Abstract: The liquor business in BaShu A rea, which is best known, has a long hisory Progerous liquor
business in BaShu Area in Tang Dynasty, can be reflected by the following three agpects First of all, there
were many main areaswhich produced liquor , aswell as liquor’ s varieties, and their regional distribution in
accordance with its econamic situation then; Secondly, the area produced a variety of yellow rice liquor and
confected liquor, which features as age - old, full - bodied, fragrant, and $ on;Last, liquorshops greaded
all over, and feastwas very canmon in the area The liquor businessprogerity inBaShu A rea in TangDynas
ty have laid a ®lid foundation for the present local distinctive wines
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