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The Path Selection of Innovational Culture Construction

—Viewpont Based on the Construction of an Innovational Country
YU Cheng - xian

(Social Science Deparment, Yang - En University, Fujian Quanzhou 362014, China)

Abstract: Innovational culture is the oul of innovation and is the iritual motivation and the intelligence

support for the development of innovation Promoting <elf - innovational ability and building an innovational

oountry egecially need the supports of innovational culture construction Thus, good cultural amoghere for
building an innovational country can be provided by properly realizing the contents and important role of inno-
vational culture and by selecting proper constructing path and by cultivating innovational culture
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