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Exploration and Innovation on American Digital News Business Model
JIA Jin-xi

(Institute of Journalism and Communication, Chinese Academy of Social Science, Beijing 100026, China)

Abstract : Under the influence and shock of new media form and new industrial pattern, the limitation of the traditional business mod-

el of American journalism is continuously disclosed, as a result, the exploration on new-style and sustainable business model becomes a

big problem urgently needed to be solved by news agencies. In the practice of recent years, American news agencies continuously try to

explore new models including “paid wall” model, crowd-funding model, foundation-financially-aided model,

tisement model” and digital-proxy model.

“ content-related adver-

Key words : digital news; business model; crowd-funding; content-related advertisement
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