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Core Canpetitiveness of Cultural Industries under N ev M edia Technology

JANG Xiao-1lj DENG Ruoyj LEILi
(School of Joumalisn and C anm unication, Sichuan Uniwersity, Chengdu 610065 China)

Abstract The cultural ndustry in natonal econom ic develbpm ent has becan e more and more m portant and becom e econan ic
pilhr ndustty inmany countries The devebpmentof culural ndustries should abide by the lav of cultural producton and ntwr
duce the new technologies In this artick the author tries to take the nev media technologies as research backgmound to expbre

new core can petitiveness of culural industry n new siation
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