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Structural Analysis and Application of
Brand Ecosystan Structure

YANG Baojun
(School of Business Norh University for Nationalities Yinchuan 750021, China )
Abstract Brand enterprise is the core of Brand ecosystan, which & an artificial ecosystan including he brand, branded
products brand owned enterprisg the public relevant enterprises and brand envimmment Analysis of the brand ecosystean
characteristics and operaton mks as exanple of N ingxia dairy ndustry It will have mportant significance to build brand
ecosy stem
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