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Econam ic gan analysis of good faith principle
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Abstract: The principle of good faith can produce econamic incanewhile it regulates the relationsof market econamy, actions of

good faith can produce a kind of property, capital and profit as son as it has commercial reputation The econamic proceeds of

good faith are the caommercial reputation, it isone of incomporeal property, it has sme characters such as long-tem, cammercial,

personal, cial and informational characteristics
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