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The mpact of China aghg of population on newspaper consumer market
——FEmpirical analysis based on the aging degree and new aper quantity

ZHEN G Xieon-giang
(Lanzhou Canmercial College, Gansu Lanzhou 730020, China)

Abstract:w ith the development of infomation technology and the nev media’s development, the nevgaper industry market
faces the severe test, the new pgper-reading population presents the aging tendency gradually. This article used the econametrics
method 0 analyze aging degree and the new paper quantity with reading population and further analyzed the impact of China’ sag-
ing on new Paper consumption market The reaults indicate that the degree of aging is positively related o newaper quantity,
that the impact of the aging on nev gper quantity isobvious and that the aging affects quantity, consumption structure and nevs
paper readers conamption behaviors The aging promotes quantity development of newspaper but hanpers the mprovanent of

guality of the nevpaoer Finally, related measures are put foward
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