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Reflection on recovery of the real roles of newspaper s
ZHONGW ei - ke, ZHANG Hong - mei

(1 College of L iterature and Journalisn, Chongging Technology and B usiness U niversity, Chongging 400067, China
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Abstract: In scialist market econamy, journalisn refomi s confronted with a lot of diffeculties Scholarspro-
pose the issue of the real function of new apers for people to discuss and o think about They hold that the
objective lavs and attributesof journealisn has been overlooked, which should be re - educated 1o people con-

cemed
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