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HEZRYRER. EALTER ERROESY, LEBE
AAFENLHE. Eh-RRERX¥ER, EERNAE
LGET N PSR AR L ERE SR
EmNER EEXAXRRBEEXEEN. AN, AEBEEE
GHNREEURRRN XS EABEERTRAMEE.

BB REREANM SR - S AN BEEEN IR E
o RERRESR HELAN CH ERER. LBBENRE
SUELLNG Grice (1T REN“BEEM" KK Y ENE
HERAEMEEEENERYERNSE A\WERRRRE
EENFEIN. AERERLERENEN L BELRNE
“HRMEREERBESEESNERSERS L AMAR
RELARELSRESHIARRE x-S EXBEEERR
HRBEXPM. L Venuti (1995) ¥R E L THAR L
B—HAERURRAER S AR ELERENEE G
U, AN KR AR BLEE 5 RIBR B ER A
SRR FUAXABE B A %4&”&%%%@#&%
AREZERFNELRE,
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LBBENRE

EiE - HeRENEE BEXRUED BB E
MEE., SEBEAEEANR. IS XESSETHNNES
BE. RS BENBESRAR ST EAME £ XARE
TREEY. BEAMINRMAREBHAR, CEREKE BN
HH. —BABEERAN-RRYOXRET R TENES
~RARBAEHRXFERRET RN, AN AZ2) P11 T
WX EER(REESSS,
2. HEBENBES TR
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BERARBLR AN, ﬁﬁ’ﬁ‘m HEW I RE kR
BESZBAREGEN AON—2EH, EFERY XL
B G, REZEEACFRESHESTARSES Ktk s
B+ 28 Grice’s (1975 H“REEM”. '

75, BEH¥F H.P.Grice RET B NS EN %
AXE, XENEFREN - ANEE. FERBENERO LN,
BREZSHEDRELSWERRAE LR, RiEE 58K
ARG BLABT—-ENER. AL BXANERETEARNR
WD AEEHAE. Grice (1975) B A RN" B kb4 K
SR (Quantity) , i B (Quality) , % Z (Relation) , 7§ %, (Manner) I
AEM SRR RENENREREERMES, RERD, K
BRENRRARRASL EARE ARG RELNTERNE
B. REAEMEHRBEZMER XK, BREHRBENF T’
WEBHX. BE—&FAEMEXTRENER, R R HE
ERE AR TSN, FERGEBEAMAME N, XL
RERRTERBROLREYUEXNEFZRANHELYE, BB+
ARARIKEN. B XTFREEM, BERENREEAN
HERWES REENBEEANELEEY, BANFEANE
HRRTREADEENEN, TAREEAEH, B, EX
REEN BUERDASERBEANEEN LT CRETHR
MERE. XK XTRERN CEYANNERATE, 28
ARHMEREEENR BRENABEXEFEINEAU
ER#. MIERER,~NBENERGREARYEENKR
ALW, BEXTHAEN, ZERSETH TG AHBIE
PAER SENFRGAER BB n A%niEiy
WEHER., BE XTXREN XL ABREBETHREER
MEBEBENUXNERE SENAE AR T B0 ER

AR IR BLQ69—) 3. EEFRAFLBEE, HF. U0 .88 KERF,
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ZRBTRWEE X, SERHIEER, LR, HNERIE
AMEBARSERALRERB-TBERNMNEEENHHXHY.
Ef Arora (1995) 24 . WA BEMHAERR - NE
MWERLR XM HRERAEN X LEERTZANHANS
HER REREMNERS S ANYR Y ERBRNR
MLV A YR REE NIRRT RN .
BT HREE 1. L. Austin(1975) B “ B AT R BB RE A
REBRBNTLER-MENNFTR. BREFES RE,
HREFIEE. EOARNWEFTEN GHERNBAENZ
——HRAREN BREFELZANEEAENEAENER
mﬁé AEEHER REARGERR ARRREMHER

AT ZEZAT, ZHRANEE NI ERAEAGERHE
ARERHRRZ .

JWREBELAENXUAER

FEREREANTEREN XD A4 TEIHXL
A B BINAPEMT—TESEREEEPRHXLER,
BARSPEXAZANARZL. B BENERS AW
AR TAREHL TEXEXSTENERTEFARFE—
EERN. FROHE ARARBERGEREEENRE. &
ENES S, FUEETRE2EEER K AHEFEEDE X,
1, %58 8 “spend money like water” (B R“RR™), L HK
‘Bt BRAYBAFEAREAN L. REEERELF
*. B BEEREIRA R, REEETRMENFIERZ
REMWOEE. FEB AN EANBESHMR, B
ERERET D IEREERBERB NN KRN, Hin.
“Love me, love my dog”, TiZEPEL HEEMHBE M RWARE",
“BORM"SERINE, B, SR EREREATZHE
i, KEEXBAGHEBE. FURINEEAFA “god”
- “heaven”, “hell”FF M KB E, b T : “God helps those who help
themselves” (A B EWBIZ) . HE PEAZREOHE HURE
TY“RERSB” “RRARE, GHEGN". BE,RNXAXEE
EASTESPEILBAARNCAAR, XA REEEHEET
RTRAOEE EXFENTRIARABEAZEN TR,

ZVRIBEBENERE

LERESTEE

KEREARNEREASE ERHMEUE LA RRE
TREBENENRFRARANEE. BEAUULAZET
EXMESHANRT. RLABT P RO LTI AmE R,
EEPERERRP X (R E, MR B S EESRMNE
WHEE. B —-SARBARHN, BPEXZHARRFE
—~EREREN, FEEZXOANEER . TEA LT RE -
WHEMZAL. WA BEREZEXMEANER, FEANEHE

XAH T BAHMB X ARBAAT HFIOEE, XH,REER
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“F B 5 R BB R L. Venuti (1995) 5 % 8B #
ARG R, REEEE BB RBRER, HFEA
BXAAL, FRANRE MY REELRE, 1R, W
WEAK LI LG AR ERNAEN RS TR, W
AR B EERARNT B EY P RANE SRR AN LS
%, ARBFENERRRE, BUBERREHRENLY
B RREREINERARRFAREREESHEME MR
K, R EREE S TN AR AR BABEE N
BE, LVenuti WESER VLT EENNERETES NS
B. BOERELER BEREEENEETNHR EXxHRAU
RAFEN, RZ ERRLERRNE BESTRER.EX
REFLWRNBRERA S EREIRNER. R XER
BEEFFRAENALRR LN RE, EXBS, RITH %R
HARRESRE, HENEREAEESNEENAE, X
AT HREN R RS SN LR SR B
TRR T H R
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T B4 BB EEREN TN k.

(DHBR

Armed to the teeth,

R BT E.

Times and tide wait for no man,
- HAEH.

Live and learn,

HREERE.
Barking dogs do not bite,

RRBEA o

The wisest animal is the giraffe: it never speaks.
KIEEAE ARETE.

We never know the worth of water till the well is dry.

FTHRKAR,

Speech is silver, silence is golden.

ERER TIRES.

He who listens understands,

HEER.

No smoke without fire,

& N:g ]

REBENBESFRTHERN L, BRRERETRAN
Ba5FEFR, 8 BEFRNXACTHERABT TR, XU
BEERLEERBNNA. #8 1."Armed to the teeth” (R %
X, BRFXMERARTK AKE , BRRENTEH
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B3, Among the blind the one—eyed man is king,
QUPXPHERERET A RBRET W LR M £ WPBRER BETFHHL.

HRLESREMER) ' Short pleasure, long lament,
Trust a chatterbox but don’t trust a quiet man. —SRRTEHR.
WEE T, RIF R XA REZERERRRRT X EANBE. BEE
From opening the mouth, seven ills may ensue. HESHPEEERBNERER 2R E. BANFEELE,
OFBEHX. XEPTEHERNREFTANEESTHBRASR, BRM T
Many words will not fill a bushel. RIEHBR L ERERFEEHUN . SHBALLENFAETEE
HiRHRL . BAWY ., AREHNEZXLBE. WK 1. “One boy is a boy, two

~ Talk is cheap but it takes money to buy whisky, boys half a boy, three boys no boy. ”(—/§1 1 kK %8 , B4 1 %

HIRREH, KEEAL. BKE, EANMEEAE)BIMRERES E%, TR HE R
If speech worth a penny, silence worth a pound. RAEEETRANDSR, MRAKETEERNHEIRENGE,
SREGIRETE. U RS R I
Better the foot slip than the tongue, =%
THXRR A OR, ERFZENBELRE, Venuti (B 5 R ER A %

MERANAT HE RERHBERRE. BREFBETE FREATHENSE, BB EAPBAAR, RATLNEEE
AMFEAREMFET L, BRANREPENIBRETESR B, ERERHAERHE, AN EREHAYFRBARERE,
B, HaRE ARSI tongue”, “whisky”, “bushel”, “a  Venuti f 5 FARRE DL ARIR RN LB E R,
pound”F, EHFR OB ‘B, “F&", BMZEBIEE  TRPHERE—H, BENREANMEE S HERESHER
RN, PEHEERREEREL, | R4 R NS R LB BENEEY LRI,

QIR XBERFERERE(RL)

One boy is a boy, two boys half a boy, three boys no boy.

— B, B AR, = MK, | (pEum]
Don’t teach fish to swim. [1] Grice, P. 1975. Logic & Conversation [J]. In Cole &

Morgan Syntax & Semantics. Academic Press: Lon-

ABRIFF, . don,

Who keeps company with the wolf will learn to howl. [2]Arora, S.L. 1995. The perception of proverbiality| J ].
. ‘ DE PROVERBIO: An Electronic Journal of Interna-
HRER ERER. | tional Proverb Studies vol. 1, no. 1.

Even the dogs swaggers when its master wins favor. [3] Venuti. Lawrence. 1995. The translator’s invisibility
— ABE,BRAX, - A History of Translation [M]. London and New

Two dogs fight for a bone and the third runs away with it. o outiedes
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Pragmatic analysis and translation strategies for English proverbs

HUANG Chao—1i

(English Department, Jiaying College , Guangdong Meizhou 514015, China)

Abstract: Correct understanding is important to proverb translation. Basic character of English pro-
verbs is analyzed from the pragmatic function and cultural information the proverbs deliver, and Eng-

lish proverb translation strategy is expounded from foreignizing and domesticating strategy of L.
Venuti.
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